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• Internship permit of stay in Italy extended to one
year after degree for NON-EU students
• Mentors and high level academics like Patricia
Urquiola and Scott Schuman, The Sartorialist
• 96% international students from 47 different countries
• partnerships with Italian and international companies
such as Fendi, Maserati, Versace, P&G, Adidas, Fiat, Frog
Design, BMW Design, Flos, De Beers, Tod’s, Trussardi
• 17,000 sqm outstanding campus in the heart of Milan
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5
11
15
19
23
29
34
36
40
41
42
43
44
46
50
51
52
54
57
58
59
60
63

ROOTS Domus Academy. The home of Italian Design.
IDENTITY AND RECOGNITIONS Project based learning. The Domus Academy way.
MILAN The world capital of Fashion and Design.
INDUSTRY NETWORK Professional contacts. Collaborations with companies.
CAREERS & ALUMNI Outstanding career opportunities.
STUDENT SERVICES Supporting student success.
Educational Offer Master programs.
Design
Master in Product Design
Master in Interior & Living Design
Master in Car & Transportation Design
Master in Visual Brand Design
Master in Interaction Design
Fashion
Master in Fashion Design
Master in Fashion Styling & Visual Merchandising
Master in Accessories Design
Business
Master in Business Design
Master in Fashion Management
Master in Luxury Brand Management
Architecture
Master in Urban Vision & Architectural Design
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How my life could look like?
Emma, 30 years old, in 2018

I studied at Domus Academy. I thought I would work as a designer
of objects, tables, chairs, now I am the head of the brand strategy
department in a big multinational company, a company based on an
innovative idea, whose founder is a friend of a friend, and we all met
at Domus Academy. At Domus Academy I had the chance to meet
philosophers, designers, technologists, writers, entrepeneurs, beautiful
crazy minds whose great visions became real.
I studied at Domus Academy five years ago, and since then I changed
my job twice, and never because they wanted me to go. I’m no genius,
it’s just that I’m a talented girl who happened to find that the DNA
of good work is a balanced mix of solidity and flexibility.
At Domus Academy I learned everything from experience, but also
with the help of the most advanced theories. I learned from my
mistakes, and from other people’s mistakes too. I learned that
knowledge is a transformative process, and that ‘design’ means
thinking a city, a neighbourhood, an online meeting place, a jewel
and the decision-making process in a company.
Design means producing ideas which become opportunities for growth.
Design means the pleasure of breathing the air in which some of the
most inspiring objects of the last century were conceived and realized,
a tradition which is not frightened by the coming century’s challenges,
made of non-stop high speed changes.
At Domus Academy I learned that ‘cultura del progetto’ means
adaptative spirit set in real things, set in the relationship with the
market, set in the relationship with the past and with the future.
It’s been five years since I left the Academy, and from then on I really
started to do what I am.
And this, I must confess, is the project of my life.

Roots

Domus Academy.
The home of Italian Design.

Domus Academy was founded in response to a paradox.
For many decades, the Italian design industry had become
a dominant international influence, producing the most interesting
and sought after designs in the world.
Yet in Milan, except for apprenticeships and mentoring that
happened in the studios of individual designers, no one was
teaching design in a formalized way. There were no institutions
specifically dedicated to design offering postgraduate courses.
In 1983, Maria Grazia Mazzocchi saw this as a tremendous
opportunity to fill the design education void. So, along with Pierre
Restany (one of the most important art critics of the 20th century),
Alessandro Mendini, Valerio Castelli, Alessandro Guerriero
and Andrea Branzi, she founded Domus Academy.
From the very beginning, Domus Academy was designed to be
a unique institution. The founders envisioned a school where
different cultures and experiences would meet and exchange,
and where education and research would be closely integrated.
They planned a center that would promote an open environment
conducive to reflection and criticism, and that would bring
together students and companies to pursue real-world projects
on the most important aspects of contemporary life.
First and foremost, Domus Academy is a post-graduate school,
offering one-year Master programs in a wide variety of design
specializations. It has also always been an international school,
open to students and teachers from all over the world.
And right from the start, the school has attracted a highly diverse
international enrollment. In addition to students from Italy,
Domus Academy has drawn students from Japan, Korea and other
Far East nations, from North and South America, Western and
Eastern Europe, Australia and the Middle East. Currently, over 50
nationalities are represented on Campus.
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Roots

Left page top: Philippe Starck teaching
in Domus Academy.
Left page bottom: from left to right
Mariuccia Mandelli (Krizia),
Gianfranco Ferré, Carla Fendi, Laura
Biagiotti at Domus Academy, 1985.
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Opposite page: Graduation third class.
Following page: Domus Academy
founders.
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This international student diversity adds a real richness to the
school and spurrs a dynamic exchange of ideas and a healthy
intellectual confrontation. During the first years Domus Academy
invited leading designers such as Sottsass, Mendini, Trini Castelli,
Santachiara, Starck, Hosoe, Bellini, Castiglioni, Magistretti,
Munari. The stream of ideas they brought with them was very
fruitful in encouraging a collaboration between the designers who
operated in the well-established product design field and those
operating in the new design disciplines. Today, Domus Academy
continues to invite leading industry professionals and visiting
professors to hold lectures and organised seminars all over the
world. An approach as unique as its founding, Domus Academy
instituted a very new and revolutionary instructional method in
which lectures are held by designers, psychologists, sociologists
and anthropologists. This broad-based humanistic approach
considers processes more important than results, and places the
human being as the central aspect of any project. Responsible
design must begin with preliminary research on materials, the
environment, function and service. Domus Academy has always
believed that a design school should understand how the best
design serves both economic interests as well as the needs and
cultural sensibilities of the society at large. To that end, the
school has remained faithful to one of its fundamental founding
principles: that rather than just offering new solutions, design also
has the responsibility of revealing new problems. Design must be
problem setting not just problem solving.
This philosophy remains a cornerstone of the school and is one
of the leading reasons graduate students in design continue to be
drawn to Domus Academy.

Roots
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Identity and Recognitions

Project based learning.
The Domus Academy way.

Domus Academy has grown into one of the leading postgraduate
design schools in the world. And we’ve done so by following
a carefully synthesized approach that reflects our nature as both
academy and laboratory and that derives from our fundamental
belief in learning by designing. Here, we balance the theoretical
with the practical. We integrate classroom study with workshop
practice. We enhance hands-on training with cultural research.
We bring together multidisciplinary project teams to enrich
individual creative talents.
In this way, Domus Academy has stayed true to its founding
mission: to prepare designers for personal growth and
professional success in an ever-changing market.

Left page: Students at work.

The Domus Academy approach
Our one-year Master programs combine lectures with group
seminars and workshops and are designed to stimulate students
in a number of ways. We help them develop the ability not only
to solve design problems but also to identify problems for which
design can offer effective solutions. And we help students refine
their ability to design products and services that meet the goals
and objectives and are integrated with the management processes
of the companies commissioning the designs.
The lectures cover a broad range of knowledge including the
exploration of design trends and culture; product typologies;
corporate communication, marketing and distribution strategies; as
well as cultural anthropology, socioeconomics and technology and
how they affect the design profession. Essential to our approach
are the challenges offered by the professional projects that Domus
Academy has developed with leading Italian and international
companies. These invaluable collaborations give students vital
real-world learning to develop critical thinking and problem-solving
abilities as well as artistic and design skills.
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Superb professors, practicing designers
Central to the success of the Domus Academy approach are our
professors. They are highly skilled educators who are also highly
talented designers. Many operate their own studios and companies.
Many come from leading fashion houses, architecture firms and
design shops. They bring a current, real-world perspective to lectures
and group projects. We also bring in a number of visiting professors,
each with an extensive professional experience and a demonstrated
facility for exploring and developing innovative ideas. Among the
professors collaborating with Domus Academy are: Massimo Banzi,
Giorgia Biancato, Andrea Branzi, Huberto & Fernando Campana,
Ennio Capasa, Matali Crasset, Ildo Damiano, Alessandro
Dell’Acqua, Diego Dolcini, Elio Fiorucci, Joseph Forakis, Naoto
Fukasawa, Roberto Giolito, Stefano Giovannoni, Riccardo Grassi,
Kostantin Grcic, Joseph Grima, Ezio Manzini, Flavio Manzoni,
Renato Montagner, Francesco Morace, Massimo Morozzi, Setsu
Ito, Hella Jongerius, Ross Lovegrove, Lorenzo Ramaciotti, Carlo
Rivetti, Stefano Sati, Mario Trimarchi, Clino Trini Castelli,
Patricia Urquiola, Jan Christoph Zoels, and many more.

Awards and recognitionS
The Domus Academy approach has received the highest accolades
from third-party authorities. In 1994, Domus Academy received the
Compasso d’Oro award by the ADI, Associazione Disegno Industriale
(Industrial Design Association). In 2009, Domus Academy was
nominated for the third time by BusinessWeek magazine as one of
the best schools of design in the world. In 2012, Domus Academy
was selected by Frame and included in the Masterclass Frame
Guide to the 30 World’s Leading Graduate Design Schools, as
well as by Domus Magazine as one of Europe’s Top 100 schools
of Architecture and Design. Students from Domus Academy have
been awarded in international contests like ITS, Next Generation/
Milan Fashion Week, Vogue Talents, Who’s on Next, Red Dot Award,
Samsung Young Design Award and Wallpaper* Design Award.
Domus Academy projects have also been exhibited in the Venice
Architectural Biennial and at the Centre Pompidou, Paris.

Domus Academy has been selected by Frame and included in the Masterclass Frame Guide
to the 30 World’s Leading Graduate Design Schools, 2012.

Domus Academy Master programs are recognized by the Italian
Ministry of Education, University and Research (MIUR).
Upon successful completion of the final exam, in addition to the
Domus Academy Master Diploma, participants who are eligible
according to MIUR requirements will also receive an Academic
Master degree (60 ECTS) awarded by NABA - Nuova Accademia di
Belle Arti Milano.
Students will have the possibility to do an intra-curricular internship
(400 hours) and will be allowed to potentially extend to a work visa
after graduation.

Domus Academy ranked as one of the world’s best design schools by BusinessWeek, September 2009.
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Milan

The world capital
of Fashion and Design.

There is no better place to pursue a truly superb design
education than Milan, the city where the passion for design
is part of the fabric of life. In Milan you will be immersed in
a stimulating creative culture and a thriving commercial design
industry. A restless rhythm is part of Milan, so much so that it
is difficult to stay unmoved and detached from all the cultural
and social activities. Milan is the engine room of Italy’s
economy and home of its stock exchange, but what really sets
Milan apart is its creative streak. You will be inspired by the
trend-setting work of the world’s leading designers. You will
have access to Italy’s finest artisans and the production and
fabrication facilities responsible for renowned Made in Italy
craftsmanship. Milan is the worldwide capital for fashion
and design where you can always find innovative and creative
people, boutiques of emerging labels and chic concept stores.
Milan’s center is full of all the most important flagship stores
of fashion and design like Cappellini, Driade, Kartell or Versace,
Armani and Valentino. Around Milan there are distinguished
furniture companies and handicraft businesses turning out
the highest quality products imaginable.
Milan is vibrant with life. Every year, on the occasion of Fashion
Weeks and the International Furniture Fair Milan becomes
a big showroom where exhibitions, performances, parties and
conferences involving lots of international guests take place
all day long. Additionally, Milan puts you in the center of
thrilling cultural and artistic events, a thriving contemporary
art scene, world-class fashion studios, architecture firms, and
communication and media production companies.
Milan is a creative environment like no other.

14

Milan

Left page: Milan Galleria Vittorio
Emanuele.
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Top: Project revision with students.
Bottom: Students at work.
Right page: Lost in Translation
exhibition.

Since 2011, Domus Academy is
located within a specialized art
and design education campus
located in the Navigli area, one
of the liveliest places in Milan
where you find many interesting
shops, restaurants and markets.
The campus covers approximately
17,000 sqm with newly renovated
premises, including 3,000 sqm
dedicated to a library and
students’ area.

milan
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Industry Network

Professional contacts.
Collaborations with
companies.
Due to our proximity to the professional design world, Domus
Academy enjoys an extensive network of connections and
relationships with many of the most prestigious companies
and studios. From this privileged position, we are able to
monitor employment opportunities and prepare our students to
take advantage of them. Domus Academy works with leading
companies, such as:

Some of the companies that have been
collaborating with Domus Academy.
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3M
Adidas
Artemide
Audi
Barilla
Bayer MaterialScience
BPI (Pleats Please by
Issey Miyake)
Calvin Klein
Camper
Cartier
Club Med
Ducati
Ebay
Eastpack
Fendi
Ferrari
Fiat
Fujitsu
Hyundai
L’Oréal
LG
Maserati
Industry Network

Left page: Carpe Diem project by
Mednis Kaspars in collaboration with
Park Hyatt Milano, Master in Interior &
Living Design 2012.

Moleskine
Moschino
Motorola
Nokia
P&G
Park Hyatt
Pininfarina
Pirelli
Pomellato
Pommery
Red Valentino
Renault
Roberto Cavalli
Samsung
Swarovski
The Coca-Cola Company
Tod’s
Unicredit Group
Unilever
Versace
Vionnet
Volkswagen
Vueve Cliquot
19
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Careers & Alumni

Outstanding career
opportunities.

Career SErvice
The Domus Academy Career Service helps students transition
from the academic to the professional world. Through orientation
meetings, consultations and training sessions, the service assists
students in determining their professional goals, assessing their
personal strengths and artistic skills, and identifying their best
employment opportunities.
Students will be able to take part in an internship and will
be allowed to potentially extend to a work visa even after
graduation. In fact, besides the theoretical part, the workshops
and the final project, an intra-curricular internship (400 hours)
will be a compulsory part of the program of studies.
Career Service counselors help students find and apply for
internships and permanent staff positions with prospective
employers.
Placement rate one year after the graduation: 84% (2012)

Erkan coruh
Master in fashion design 2005
After degree in Fashion Design at the Fine Arts Academy Istanbul,
Erkan won Turkey’s Young Designer of the Year award in 2004 and
the IAF International Designer Award in 2005. He went on to do
the Master in Fashion Design at Domus Academy. After graduation,
he developed his international vision and refined his design skills.
In 2009, he started the brand name Erkan Coruh. In March 2010,
he launched his first Autumn/Winter 2010 Men’s and Women’s
wear start-up collection, The Men & Women of Allah, in Milan.
His second collection, Shirin was presented at the Rome fashion
week at Alta Roma and at Vogue Italia’s Who’s On Next Competition,
where he was selected as the winner for the Women’s Ready-To-Wear
category.
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Philippe bestenheider
master in design 2000
Born 1971 in Sion, Switzerland, Philippe Bestenheider has a degree in
Architecture from the Swiss Federal Institute of Technology in Zurich.
He has worked for studios both in Switzerland and in the USA.
In the year 2000 he obtained a Master Degree in Industrial Design
from Domus Academy. From 2001 to 2006 he was Senior Designer
in Patricia Urquiola’s office in Milan.
In 2007 he opened his own studio, working between Switzerland
and Milan. In June 2010 he received the Italian national award for
innovation Premio dei Premi for the chair Nanook he has designed
for Moroso. He is currently actively designing for Moroso, de Sede,
Pallucco, Fratelli Boffi, Varaschin, Frag and Nilufar Gallery.

Manuela Zavattaro
master in interaction design 2002
Manuela Zavattaro began her professional career in visual, graphic
and web design for clients in both Italy and Portugal. After her
graduation in Graphic Design in 2001, she took a Master Degree in
Interaction Design in Domus Academy. London is now her home,
where she has worked in interactive media and service design since
2003. Manuela is currently a User Experience Design Lead for Nokia
Design’s UK Studio and she does design work across deliverables
like design patterns, mental model, GUI toolkit, overall platform
user experience style by working closely with peers from R&D.

CRISTOPHE PILLET
Master in Design 1986

Right page: Christophe Pillet
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Christophe Pillet is a French designer who has won international
acclaim for the spectrum and quality of his creations. Architecture,
objects, furniture, art direction: his signature is invariably
associated with the finest brands and projects of ever-increasing
weight and prestige. From transforming the Lancel boutiques across
France and worldwide, designing the new Hotel Sezz in Saint
Tropez, and the restaurant Maison Blanche in Fes and Casablanca,
to creating stands for Renault at international automobile shows:
the scope and the variety of his projects share a common attitude,
independent of scale. Whether it be as design director for Lacoste,
or in long-term collaborations with Driade, Cappellini and Emu,
his considered interpretations are a testament to high-voltage chic,
distinguished both by its precision and rigor. Pillet’s ranges were
originally Italian. He became part of the Memphis group, when they
led the vanguard of a new approach to design. Upon his return to
Paris, Pillet was involved in the development of the Starck agency.
Having graduated from extra to actor, Pillet would take on the role
of director in 1993 with the creation of his own agency. In the same
year he was nominated Designer of the Year at the Salon du Meuble
de Paris, and his independent career was launched. Whilst having
an art school background, he initially launched a music career: he
has retained a taste for certain rhythms and time signatures, as well
as a search for harmony.

Careers & Alumni
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mario trimarchi
Master in Design 1983
Fragile Studio Founder

Anna dello Russo
Master in Fashion Design 1986
Editor at Large and Creative Consultant for Vogue Japan

Diego Dolcini
Master in Fashion Design 1989
Art Director and Creative Consultant at Diego Dolcini

Andrea von Solarsky
Master in Fashion Design 1989
Leather Goods Research&Development Manager at Balenciaga

Won J. Heo
Master in Design 2004
Director (Japan Design Branch) at LG Electronics

David Boardman
Master in Interaction Design 2007
Design Lead at IDEO

SANDER BROUWER
Master in Design 2007
Designer presso Whirlpool

Patrick Kampff
Master in Business Design 2007
Head of Product Design & 3D at Havaianas

Siddhart Rane
Master in Car Design 2008
Creative Designer at General Motors

RUCHANEEPORN TIEMPAYOTORN
Master in Urban Vision & Architectural Design 2008
Lecturer at Faculty of Architecture and Planning, Thammasat
University, Thailand

GIANPAOLO TUCCI
Master in Interaction Design 2008
Senior Visual Designer and Interaction Designer at Nokia

PREMRUDEE LEEHACHAROENKUL
Master in Accessories Design 2009
Footwear Designer Assistant at Alexander Wang, New York

BROOKE KING
Master in Accessories Design 2010
Print Designer at Viktor & Rolf
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Student Services

Supporting
student success.

Domus Academy offers a wide range of services to help students
optimize their educational experience and maximize their talent
and potential.

Left page: Domus Academy catwalk.

Library
Domus Academy students have access to a superb library that
houses 4,000 titles covering six broad subject areas including design,
architecture, fashion, visual arts, business, essays and Domus
Academy Edizioni. The library also includes a collection of more
than 5,000 magazines, including historical publications and the
latest editions of national and international professional journals.

Design Lab
Domus Academy Design Lab is available to students for
the production of models and projects required as part of their
Master program coursework. The Lab is equipped with high tech
machines and tools and a wide range of materials giving students
the resources they need to bring their ideas to reality.

Fashion Lab
Students in the Fashion Design and Accessories programs use
the Fashion Lab to produce models and prototypes. Fully equipped
with sewing machines, mannequins, irons, sewing tables and
related tools, as well as leathers and fabrics, the Lab is where
students’ designs take shape.

Network Services
Each Master program has a dedicated directory on the Domus
Academy server, containing teaching materials and a personal
folder for each student. The school also provides numerous
workstations loaded with the latest releases of leading applications
and software programs. A helpdesk gives students expert
assistance in resolving computer problems quickly.
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Housing Service
Available from the first day of their enrollment, the Housing
Service helps students locate accommodation in Milan, and acts as
intermediary between students and real estate agencies and private
landlords.

LANGUAGE SUPPORT
The Language Center organizes courses at different levels in
order to support students in their learning process and internship
experience in Italy.
Left page: Ennio Capasa (Costume
National), Antonio Mancinelli and
Antonella Antonelli (Marie Claire)
at Fashion Colloquia Milan.
This page: Roberto Cavalli in Domus
Academy.
Next page: Graduation ceremony.
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Welcome!
Since its founding in 1982, Domus Academy has been completely
dedicated to helping design professionals develop their skills and
advance their careers.
The fact that you are reading this, indicates that you are, indeed,
a serious design professional and that you’re ready to push yourself
to new levels of excellence.
We are truly an international institution. We attract highly talented
graduate students from all over the world, and bring them together
in a dynamic environment in which diverse cultures, professional
experiences and design ideas are shared.
Here, you will be challenged and inspired by your fellow students.
However, your classmates will not be the only sources of inspiration.
Because when you study at Domus Academy, you will be immersed
in a thriving, stimulating professional environment that only a world
capital of design such as Milan can offer.
You will study with teachers who are practicing, successful design
professionals. You will meet with leading thinkers in the profession.
You will work on actual design projects with international companies.
You will have a priceless opportunity to experiment, to push yourself
and to develop your skills in the real working world.
And at the end of this intensive, and invaluable, year-long journey,
you will find that you have grown immeasurably.
Gianluigi Ricuperati, Domus Academy Dean
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Design

Fashion

Product Design

Fashion Design

Interior & Living Design

Fashion Styling &
Visual Merchandising

Car & Transportation Design

Accessories Design

Visual Brand Design
Interaction Design

Domus Academy
Master programs

Architecture

Business

Urban Vision &
Architectural Design

Business Design
Fashion Management
Luxury Brand Management
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Domus Academy
Design

A knowledge accelerator to deal with
constantly evolving design scenarios.
A live learning platform enhancing
design thinking, creativity and
professional skills.
A multicultural Milan-based design
arena to deep investigate global design
perspective.
A bridge to step from classical design
approach to new domains.
A catalyst of excellence to approach
innovative design strategies.
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Cloud project by Aki Motoyama
in collaboration with Brix
Master in Product Design 2010.
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Master in
PRODUCT Design
The Master program is an exploration of research and
design experiences, providing not only tools for how to
do but finding reasons why doing.
This flagship program of Domus Academy has given
birth to more than a generation of designers.
The program reinforces a Design Direction vocation,
namely the capacity to integrate the design choices of
a product or service in a broader vision of management
and in a corporate strategic project.
The Domus Academy Master program in Product
Design offers a path of research, experience and design
which combines the prestigious theoretical richness of
innovative didactic system with practical contribution
from professionals and the close and concrete
collaboration of firms.
AUDIENCE
The program is open to graduates in design and architecture
and to people with an appropriate background and professional
experience in the design field.

outcomes
Students attending the Master in Product Design will become
professionals capable of creating and designing products for
many different fields within the industrial system. Trained
professionals are destined to find opportunities in several contexts,
a choice between being a self-employed professional or employed in
companies (product, furnishing, materials), working in architecture
and design studios, able to represent a consolidated reality both
locally and worldwide and operating in different fields.

The Master program aims to create a new profession:
a designer who knows how to combine technical/design
knowledge and solid cultural background with the strategic
ability to identify new scenarios for contemporary living.
Graduates from the Master program can find employment in
different sectors such as retail, hospitality, exhibitions/events,
lighting, furniture as independent architects or working for large
architectural firms, building contractors, hotels, resorts, spa
and in retail. Professionals may also find work in private design
consultancy firms, theatres and exhibition organizing companies.
The public sector also has a large demand for interior designers.

Final Master Project

WS 1

Design

WS 2

WS 3

WS 4
design for
public spaces

Interaction Design

outcomes

design for business
and retail spaces

Product Design

Internship

The program would appeal to young graduates or professionals
who wish to broaden or improve their abilities with cultural
and technical tools and are interested in following an advanced
in-depth course.

social/personal
spaces

WS 4

Domus Academy is proud to
announce Patricia Urquiola,
one of the world’s most revered
interior, product designers and
architects, as “Curator at Large”
of the Master in Interior & Living
Design. (2014 edition)

AUDIENCE

HISTORY OF DESIGN
AND PROJeCT CULTURE
(courses)
interior design
lifestyle

WS 3

Microsystem
Environments

History and Culture
of Design
(courses)
Envisioning
40

WS 2

The Master program is a training program of excellence,
enabling students to reflect on the changes and
transformations of the built space, promoting a
permanent research activity for design models and
innovative solutions. The program provides a cultural
knowledge that is halfway between arts and other
disciplines. It explores all the aspects concerning
interior design, from the most technical to the most
intuitive ones. It aims to create a new profession:
a spaces-and-services designer, who knows how to
combine technical/design knowledge and solid cultural
background with the strategic ability to identify new
scenarios. The course allows students to acquire a
sophisticated and informed understanding of appropriate
research methodologies for Interior Design projects,
providing a platform for inter and cross-disciplinary
working, team-working and cultural interaction.

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

WS 1

Master in
Interior & Living Design

Internship

Final Master Project
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Master in
Car  & Transportation
Design
The Master program follows the approach of
learning by designing, where participants learn by a
direct, active involvement through different design
experiences.
It prepares a new generation of designers, able
to integrate tradition with future, diverse market
requirements and new technological developments.
Providing young professionals with the expertise
to conceive innovating solutions in designing new
generations of vehicles, more in line with the current
and incoming mobility scenario.
The Car & Transportation Master program develops
from the idea that the acquisition of professional
and eclectic competences, combining creativity,
multidisciplinarity, organizational skills and
management of the design processes are valid means
for those who want to embark on this career path.
AUDIENCE
The program would appeal to students coming from specialized
schools, or young designers and professionals working in the
design field.

outcomes
Students will develop the skills and competences needed to
obtain different strategic and design positions: from Vehicle
Designer, Product Designer, Design Analyst and Creative
Director, to position of Strategist, Design Director or Project
Manager. Graduate students will be able to successfully satisfy
contemporary industry requirements as well as start an individual
career as self-employed consultants and freelancers.
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Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Final Master Project

WS 1

Design

WS 2

WS 3

WS 4
Performance

Transportation
System

Internship

outcomes
The program is aimed at giving participants the skills
to become visual brand designers with a complex and rich
approach, or brand managers capable of orienting the company
needs towards an innovative direction, working as freelancers
or inside medium/big sized companies in the fields of Fashion,
Design, Events and Expos Management, Digital Media
and Services, or in Public Administration.

Extension

WS 4

AUDIENCE
The program is targeted at university graduates in Visual
and Graphic Design, Design, Communication, Marketing, and
Humanities and at professionals in the same fields willing
to acquire strategic skills to refine their branding knowledge.

Visibility

WS 3

The Master in Visual Brand Design is a unique
opportunity to acquire hands-on competencies and
in-depth knowledge on how to design the identity of
a company and/or organization, by integrating graphic
design skills with strategic thinking.
The concept of branding is moving away from the
traditional idea of creating an “image” that represents
the name and values of a company, by exploring a
broader view that incorporates several disciplines,
addressing a strongly integrated approach whose aim is
to identify the core assets and orchestrate them into a
consistent brand identity.

Visual Brand Design
Culture and Experience
(courses)
Creation

WS 2

Car design

Design Culture
Car Design Culture
(courses)
Advanced design:
concept generation

WS 1

Vehicle design

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Master in
Visual Brand Design

Internship

Final Master Project
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Master in
Interaction Design
This Master program integrates digital technology
potential with design sensitivity and business mindset
to create interactive design products and solutions.
The course aims at providing students with practical
and conceptual skills to carry out a problem setting
activity, using their imagination to develop concepts,
scenarios and strategies based on the introduction
of digital solutions in the everyday life environment,
integrating design and creative sensitivity to more
technical and market-oriented competence.
During the course students will develop theoretical
knowledge and professional skills for practicing
interaction designing within the corporate and
design consultancy context. They will understand the
constitutive features characterizing a specific User
Experience, conceive envisioning scenarios and design
concepts. They will also earn a critical competence in
selecting and applying methods, tools and resources
for running a design driven project.
AUDIENCE
The Master program is open to candidates with a background and/
or professional experience in Product Design, Visual and Graphic
Design, Media and Web Design, Architecture, Computer Science,
Engineering, Communication Science, Psychology and Sociology.

outcomes
Students will develop skills and competence to attain different
strategic and design positions: from Interactive Designer, User
Experience Designer, Design Analyst and Creative Director, to roles
of Strategist, Design Director or Project Manager.
Graduated students will be in the position to successfully meet
contemporary industry requirements as well as start an individual
career as self-employed consultants and free-lancers.
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WS 2

WS 3

WS 4

Digital Technology
and Prototyping

Interaction Design
Startegy and
Business

The Language of Interaction
Design Culture, Research
and Interaction (courses)
Interaction Design
Envisioning

WS 1

Experience Design

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Internship

Final Master Project

Roko project by Natt Phenjat
in collaboration with Fondazione CRT,
Master in Interaction Design 2013.

45

A professional network-based
development experience deeply rooted
in the Milan fashion system.

Domus Academy
Fashion

A flexible postgraduate academic
structure where to develop individual
competences to enter the Fashion System.
A center of excellence to refine and
master advanced skills.
A place where the value of an
individual approach is encouraged
and supported. Where each individual
identifies his/her own, personal role
in the global Fashion System.
A place to develop a balance between
craft, vision and individual identity
within the context of real market
demands, both present and future career
driven vision.
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Debauche, the 7 deadly sins
project by Alina Bianca Ciobotaru in
collaboration with Frankie Morello,
Master in Fashion Design 2012.
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Master in
Fashion Design
The Master program provides an integrated approach
between cultural, design, production, marketing and
communication aspects through a dialogue with experts
in the field. The program is designed to contribute to
the development of professionals able to express their
creativity and face the new challenges coming from the
Fashion world.
The structure of the Master is based upon project
experiences in order to make students understand the
trends, cultural and contemporary issues influencing the
fashion design domain; produce innovative solutions
with awareness of the global fashion system; foster
a personal creative style and individual expressive
language; generate ideas and specify appropriate
means of production; demonstrate a deep degree of
awareness concerning production in the fashion system;
establish an individual mode to expression.
The Master program aims at providing participants
with a 360 degree perspective on cultural research
culminating in a design project.
AUDIENCE
The program would appeal to graduates in fashion design,
architecture, those from art schools and to people with a suitable
background and professional experience in the fashion field.

outcomes
Participants will find career opportunities as Fashion Designers,
Art Directors, Textile Designers, Trend Searchers and Product
Managers; they could also start a freelance career as Style
Consultants, Stylists for press, TV and fairs, Event Managers, Cool
Hunters or Fashion Editors.
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outcomes
Participants will be able to develop a career as Fashion Stylist
or Visual Merchandiser, starting their own business or working
for fashion companies. They will be able to work for fashion
e-magazines/magazines, fashion blogs, social commerce, e-stores
but also in the product placement environment for advertising
agencies fashion, movies and TV series.

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Final Master Project

WS 1

Fashion

WS 2

WS 3

WS 4
Fashion Styling

The Professional
Collection

Internship

The program is addressed to graduates in Fashion and Design
disciplines, Photography, Architecture and Communication, as well
as junior professionals in the fields of Industrial Design, Fashion
Journalism, Fashion Styling, Visual Merchandising, Press Office
and owners of fashion companies wishing to upgrade their skills.

Fashion
Communication
and Events

WS 4

AUDIENCE

Visual
Merchandising

WS 3

In a competitive market the program aims to train
professionals on the theme of Fashion Styling and
Visual Merchandising, giving birth to a new professional
figure: the Visual Fashion Brand Communicator, a
global “director” of the visual communication of a
fashion brand with an integrated approach of creative
aspects. The course allows students to develop a critical
appraisal methodology in the analysis of fashion
advertising, graphic design tools, and the crucial
importance of aesthetics in fashion. The analysis of
visual merchandising strategies for showrooms, concept
stores, mono-brand stores and department stores, all
through the understanding of the window display is
another key element along with the understanding
and acquisition of the necessary tools to create a visual
strategic language for a fashion brand.

Fashion Management
and Sociology
of Consumption (courses)
Fashion Brands

WS 2

The Brand
Collection

Fashion System and
Fashion System Market
Analysis (courses)
Research

WS 1

The Collection

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Master in
Fashion Styling
& Visual Merchandising

Internship

Final Master Project
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Master in
Accessories Design

1+–= UNO - Different but Same
project by Yinghuan Shen in
collaboration with Ballin - Shoes,
Master in Accessories Design 2012.

The Master in Accessories Design aims to bring
students into direct contact with the real fashion field,
with specific reference to the accessories domain, in
Italy and abroad.
The Master program provides a wide view on
accessories in their different domains in line with the
increasing need of the market to have specialized
designers with a fashion advanced approach.
The program is designed to enhance the growth of
professionals able to satisfy the requirements of the
job market, at the same time offering a deep and
personal vision of the project.
This program is aimed at developing fashion projects
to a professional standard, identifying a personal
style in accessories design showing a high-level of
management skills in the development of innovative
proposals, presenting a mature interpretation of one’s
own style in relation to international fashion.
AUDIENCE
The Master program would appeal to graduates in Fashion Design,
Design and Architecture. It is also open to people with a suitable
background and professional experience in the accessories field.

outcomes
Participants have the chance to collaborate with companies in the
accessories field or they could set up business on their own as
Creative and Management Consultants.
Participants will find career opportunities as: Accessories
Designers, Leather Goods Designers, Art Directors, Product
Managers, Fashion Editors, Trend Researchers, Cool Hunters.
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WS 2

WS 3

WS 4

Leather Goods

The Shoe

Fashion System and
Fashion System Market
Analysis (courses)
Research

WS 1

The Collection

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Internship

Final Master Project
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A method derived from design culture,
craft and applied innovation.

Domus Academy
Business

A cross sector platform where design
re-shapes the way to do business while
transforming the economic realities.
An holistic vision providing students
with an all-round set of competencies,
to move towards a new professionalism
by forcing the traditional organization
of the competencies.
A studio working method allowing
students to learn along the way
with entrepreneurial projects.
A plan to discover the characteristics
of the “Made in Italy” model, made
of a widespread creative manufacturing
combined with a design driven
governance, and transform it according
to a wider and cross-cultural context
of application.
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Master in
Business Design
This Master program has been designed with the aim
of underlining the importance of Design for production,
economy and the quality of life. Business Design is the
concept of generating new business and innovation
through design.
The program is an educational project aimed at
empowering students to think creatively, to provide
learning by designing experience shaped on a projectbased program structure. It also tries to disseminate
creative thinking and design culture for non-design
organizations in order to innovate process and
governance.
AUDIENCE
Graduates and young professionals coming from design and
creativity related fields, economic and human science, who
wish to learn how to combine creativity with a business and
entrepreneurial mind-set through a multidisciplinary approach.

outcomes
Participants will develop competences to achieve creative and
managerial positions, to occupy senior positions as Design
Director, Creative Director, Project Manager in sectors like Design,
Food, Leisure, Tourism, Consumer Goods, Media, Social business,
Public and cultural institutions, Consultancy, ICT. Students will
also be trained to be the entrepreneurs of their own projects by
starting new business ventures through design concepts and
methodologies.
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Business

WS 2

WS 3

WS 4

Brand Design

Entrepreneurship
Through Design

Design Management
and Design History
(courses)
The Italian approach
to Business Design

WS 1

Design Research

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Internship

Final Master Project
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Master in
Fashion Management
The Master program aims to train the new managerial
class for the fashion field: open minded professionals
able to incorporate the creativity of fashion designers
into a business context.
The program aims to produce top quality professional
graduates in the field of Fashion Management.
They will be able to match creative and managerial
aspects by integrating a strategic and personal analytic
approach. They would develop advanced research
investigation in order to face different ranges of projects
and ideas.
AUDIENCE
The Master program would appeal to graduates in economics,
business administration, human science and fashion-related fields,
those passionate about fashion and eager to develop new skills to
start a career in a fashion company, or their own business.

outcomes
Participants will find career opportunities in the Fashion
Industry as Product Managers, Brand Managers, Retail Managers,
Merchandising Managers, Communication Managers, Fashion
Buyers, Art Directors, PR Managers. They will also be able to
start their own business.

Master in
Luxury Brand
Management
Nowadays, luxury brands require a new breed of
managers, capable of managing business, innovation
and creative imperatives.
The Master program in Luxury Brand Management aims
to ensure participants develop a global vision of the
luxury sector, some solid marketing and managerial
abilities and the capacity to engage with innovation
and creativity.
It trains students in the field of Luxury with a peculiar
teaching/learning strategy, which involves a constant
dialogue with managers, industry practitioners and
creative professionals.
Graduates will become top quality professionals in
the domain of Luxury, able to match creative and
managerial aspects by means of an integrated strategic
approach and able to develop an advanced individual
expressive language.
AUDIENCE
The Master program is targeted at graduates in creative disciplines
willing to acquire marketing and business management skills as
well as business and social sciences graduates who wish to deepen
their knowledge of the sector. All applicants should have a strong
motivation towards the luxury environment.

outcomes
Graduate students will occupy positions such as: marketing
managers, brand managers, product managers, communication
managers, strategy marketing managers, product development and
innovation specialists in companies dealing with luxury and
lifestyle products and services.

58

Final Master Project

WS 1

Business

WS 2

WS 3

WS 4
Strategies to
Communicate Luxury
and Excellence

Fashion
Communication
and Events

Internship

Retail Marketing
& Omnichannel
Management

WS 4

Luxury Brand
Management

WS 3

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano
Business Management
Marketing Management
(courses)
Envisioning &
Designing Luxury

WS 2

Fashion Buying

Marketing & Fashion
Management and
Fashion Culture (courses)
Product
Management

WS 1

Fashion Brand

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Internship

Final Master Project
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A privileged observatory on the city,
to catch the transformations of the
urban spaces from a local to a global
perspective.

Domus Academy
Architecture

An experimental platform to define
strategies for action and to envision
the scenarios of tomorrow for the
spaces where we live today.
A multi-scale approach to design,
to handle complexity and integrate
cross-disciplinary knowledge.
A professional laboratory to enhance
a personal design thinking, combining
research curiosity and design
experimentation.
A dynamic generator of ideas and design
explorations to promote a new and
radical urban education.
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Master in
Urban Vision &
Architectural Design

The city behind sprawl. Urban form of the suburban Switzerland. Caslano Ticino case
study project by Maria Lezhnina, in collaboration with i2a international institute
of architecture - Master in Urban Vision & Architectural Design 2011/12.

The Master program trains professionals to reflect
on space metamorphosis within contemporary urban
contexts, to re-design spaces, to manage complex
architectural and territorial issues with a particular
focus on architectural design, landscape and planning.
The course deals with the complexity of topics linked
to the urban experience and works on the interplay
among the multiple project scales within the urban
context. It offers a vision where urban planning,
architecture, landscape and design skills, social and
cultural analysis, communication tools, converge to
create a new professional identity, able to redefine the
functions and aesthetics of the urban space.
AUDIENCE
The program would appeal to people from urban, architectural and
design disciplines interested in developing a personal approach
and improving their architectural sensitivity according to urban
transformation needs.

outcomes
Different career opportunities are envisaged at national and
international level in Public Planning Administration Departments,
in Territorial Development Agencies, Real Estate Companies, NGOs,
Non-Profit Organisations specialized in territorial operations,
Research Centers for territorial and architectural transformations,
in Architectural Design Studios and Engineering Offices, as
freelance urban designers, planners and architects; as consultants,
in the public and private sector, in communication and territorial
promotion activities (design of services, urban marketing,
government, urban centers, city network, relevant public offices),
planning and management of events, cultural initiatives, tourist and
recreational activities.
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Architecture

WS 2

WS 3

WS 4

Urban and
landscape Design

Architectural
Design

History & Cultures and
Methods & Practices
(courses)
Strategies and
vision

WS 1

Architectural Link

Master structure awarded by NABA Nuova Accademia di Belle Arti Milano

Internship

Final Master Project
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Domus Academy joined the Laureate International Universities
network in 2009. Laureate International Universities is a trusted global
leader in providing access to high quality, innovative institutions of
higher education. The Laureate International Universities network
includes 75 accredited campus-based and online universities.
Our more than 800,000 students are part of an academic community
that spans 30 countries throughout North America, Latin America,
Europe, North Africa, Asia and the Middle East.
Laureate universities offer hundreds of undergraduate, master’s and
doctoral degree programs in fields including architecture, art, business,
culinary arts, design, education, engineering, health sciences,
hospitality management, information technology, law and medicine.
President William J. Clinton, 42nd President of the United States,
serves as the Honorary Chancellor of the Laureate International
Universities network, offering advice on social responsibility,
youth leadership and increasing access to higher education.
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